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We find ourselves today amidst a culture of 
communication rather than a culture of knowledge, 
that is, a loquacious culture in which it is not the thing 
itself that receives our focus, and likewise not the very 
concept of idea yielded by knowledge, but the signum 
instead, generated and enhanced by the system of mass 
media as it is. The content or message enunciated by 
this media establishment has a purely formal character, 
does not claim to be holder of authority and validity 
in a certain field, suppressing the sequential relation 
between information and reaction. On looking for 
reference and meanings, we discover opinions of authors 
unknown, patterns, terribilism stripped of identity but 
unquestionable in character, stereotyped, incessantly 
repeated without proper mental control, composing 
a code that is eroding the content, transforming the 
message in nothing else than “a pretext to reaffirm the 
code and the referent, these being strictly identical” 
(Thom 2005, 117). This immeasurable corpus of signs 

that are translations of things, facts and phenomena 
ultimately determines an inevitable gnoseological 
compromise. 

From a perspective of sociology of symbolic forms, 
the means of communication become structuring 
structures, i.e. instruments of knowing and constructing 
the world. ”The symbolic power represents the power 
to construct reality, tending to establish a gnoseological 
order which is the immediate significance of the world 
(especially the social world)” (Bourdieu 2012, 178). 
As instruments of knowledge and communication, 
the symbols also exert a function of social integration, 
”making possible the consensus regarding the sense of 
the social world, that contributes fundamentally to the 
reproduction of the social order” (Bourdieu 2012, 178). 
The circulation of this symbolic power exercised by a 
body of specialists within a given field of production 
describes a relation between those who wield it and 
those subjected to it, meant to lead to a “construction 
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standards of orientation and ordering that belong to 
the status quo which the same media proclaim the 
necessity to confirm.  These standards that the mass-
media etches into consciences will engage in a process 
of being accepted without being analyzed or verified, 
in other words, without being tested for substance. 
By contrast with a Kant imperative requirement, as 
Adorno says (Adorno 2005), “the categorical imperative 
of the cultural industry has nothing in common with 
the idea of freedom”. The industry of culture proclaims 
conformity to what exists “as reflex of power and 
omnipresence of this imperative”, by determining the 
replacement of conscience with confirmation, the result 
being an erosion of the conscience’s critical function 
and the immediate identification of the individual with 
the perceived product. Therefore, those opinions, ideas 
and values that transcend the pre-established schematic 
edifice of understanding and action will end up being 
devalued, redefined or even removed.  

C. Wright Mills, Herbert Gans, Dallas W Smythe 
or Douglas Kellner record a rise in authority inside 
the „cultural establishment”3, very visibly manifested 
in the acts of communication. Kellner considers that 
the distinction between culture and communication is 
much too rigid and also arbitrary to a certain extent, 
since culture is by its very nature communicational, 
and communication is culturally mediated; the latter 
representing the manner in which culture becomes 
disseminated, updated and simplified.  While 
intimately connected to the mechanisms of power, 
“the media have colonized the culture” (Kellner 2001, 
48), while culture cannot be defined any more as 
media culture, and the struggle of social groups for the 
control over „the resources of society” is nothing else 
than “the fight for the power to determine or control 
social values, myths, symbols and information” (Gans 
1969).

The dilution of the critical spirit and the power to 
reason, fueled by a shift of emphasis from conceptual 

to an iconic symbolism4  determined Alvin Gouldner 
to consider that “the very foundational values shared 
by any ideology are prone to being eroded”. This 
possible demise of ideology is seen by Gouldner not 
as the death of reason, but as its transformation into “a 
higher model of conscience”, or “higher rationalism” 
which has its technological, scientific and rational-
pragmatic support.  (Gouldner 1990)

On revealing the „defeat of the mind” by the 
hedonism of daily consumption, Alain Finkielkraut 
(Finkielkraut 2015) notices how the planning, the 
knowledge of operating principles, the functional and 
the exploitable become exclusive ways of the mind, 
and what cannot be integrated into this instrumental 
reasoning, that is, what we call meditative thinking or 
culture, becomes dissolved into the cultural, entering 
into the realm of pleasure and entertainment.  The public 
space, as forum for the exchange of rational arguments, 
turns into a simple place for free expression, outside 
norms, under the urge of expediency, spontaneity and 
efficiency.

This technique, also decrypted by Heidegger 
(Heidegger 1980) as a supreme form of the rational 
conscience, as a system of controls that gets to 
dominate the very handler, at the same time depriving 
him of an experience of authentic truth, becomes 
for McLuhan (McLuhan 2005) an extension of one’s 
being, by which we are trying to discover the principle 
of intelligibility. The predominant preoccupation for 
the effect of communication, to the detriment of its 
meaning, as well as the dissolution of the referent 
within the system of simulacre-signa determines an 
implosion of reality into the hyper-reality of a universe 
emptied of its essence, with no separation between 
objects and representations, between concrete and 
fiction (Baudrillard 2008). Therefore, the practices 
of communication and knowledge are situated at a 
crossroads between social logic and technical logic, 
taking shape around a double mediation: “technical, 
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